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THE DESIGN BRIEF
HOUSE & LEISURE

WHAT IS HOUSE & LEISURE.

House & Leisure is an interiors and lifestyle media
brand whose purpose is to inspire their audience to
make the most out living here (in South Africa) now.

THE PROBLEMS.
Problem 1: Print circulation is in decline.

e Bizcommunity Trends report - Q3/2018:
- Total magazine circulation declined by 13.7% YOY.
- Consumer magazines declined by 11.5% YOY.

» [atest ABC's report House & Leisure has declined
from 19 698 to 16 986.
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HOUSE & LEISURE

WHAT IS HOUSE & LEISURE.

House & Leisure is an interiors and lifestyle media
brand whose purpose is to inspire their audience to
make the most out living here (in South Africa) now.

THE PROBLEMS.

Problem 1: Print circulation is in decline.
Problem 2: Retaining relevance.

Relevance is defined as “the quality or state of
being closely connected or appropriate”.

Organic shift in core reader from (35 - 49yrs) to (22
- 37yrs) runs the risk of losing relevance.
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THE DESIGN BRIEF
HOUSE & LEISURE

WHAT IS HOUSE & LEISURE.

House & Leisure is an interiors and lifestyle media
brand whose purpose is to inspire their audience to
make the most out living here (in South Africa) now.

THE PROBLEMS.

Problem 1: Print circulation is in decline.
Problem 2: Retaining relevance.

THE INTENTION.

To get a new generation of decor-design enthusiasts
to purchase House & Leisure magazine.

THE CHALLENGE.

How to grow the print readership when most of the
current audience is happy with the digital content.

WHAT DOES SUCCESS LOOK LIKE.

20,000 printed copies per month.
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REFRAMING THE DESIGN BRIEF
HOUSE & LEISURE

WHAT IS HOUSE & LEISURE.

House & Leisure is a consumer-facing content brand
that focuses on architecture, interior design, food,
arts and culture with a purpose to inspire their
audience to make the most out living here now.

THE PROBLEM.

The real problem lies in the fact that the brand is
largely reliant on the magazine for it's existence.

THE INTENTION.

To make the House & Leisure brand the icon of
inspiration for a new generation of young decor-
design enthusiasts.

THE CHALLENGE.

Making the brand self-reliant and not channel-reliant.
WHAT DOES SUCCESS LOOK LIKE.

* Short-term: increase magazine sales.

* Long-term: creating a brand that acts as the
platform for content through any channel.
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THE CURRENT STATE OF AFFAIRS
HOUSE AND LEISURE

WHAT DOES THIS MEAN FOR HOUSE & LEISURE?

« We need to agree and accept that we're in the
content game - we don't just sell magazines.

We need to focus upstream and build a brand that
transcends any channel, and any format.

We need to establish House & Leisure as the icon
of inspiration for all things home and leisure related
- a brand that is trusted, honest, reliable and most
importantly, relevant.

House and Leisure should own the category, not
the magazine.
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REVIEWING THE COMPETITION
HOUSE & LEISURE

COMPETITOR TAKE-OUTS.

) ) ) i House®Garden )
* We're playing in a sea of sameness. CREATING i
« Clutter is the order of the day. e

* Some leverage visual assets consistently.

House“Garden
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THE PLEASURE OF LIVING HERE NOW.
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HERE NOW.

HOUSE & LEISURE
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ARCHITECTURE / HERE / NOW
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CAPE TOWN / HERE / NOW



SHOP / HERE / NOW



INSPIRATION / HERE / NOW
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MAGAZINE’S
ARE AN
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WELCOME TO HOUSE & LEISURE
HOUSE & LEISURE



FLOW OF INFORMATION
HOUSE & LEISURE

1. Visual - arrest.

2. Logo - trust and credibility.

3. Barker A - interest.

4. Barker B - interest.

5. Barker C - interest.

6. Digitally activated - contemporary.

7. Price - information.
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TABLE INSPIRATION
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IN STYLE WITH
ALL THE LATEST
BEDROOM
UPDATES

HOUSEANDLEISURE.COM
MARCH / APRIL 2019
R48,90 (INCL VAT)
NAMIBIA N$48,90










HEADLINE
SUB-HEADER

THE DESIGN CONCEPT
A Lens on Leisure,

Taste is a love of beauty. Our personal expression of
how we see the world around us and more
importantly what we choose to focus on.

Our readers choose House and Leisure for exactly
those reasons. To look through our lens at what we
deem beautiful. Finding their inspiration in our
curation. In-turn giving the art and culture that lives
within our pages new life, in their homes.

HOUSE & LEISURE /13 FEBRUARY 2019







House®Garden

S84 OWNER
STYLISI
SC/ P

ESCAPES " ' , SRR IHE £ THE g\g&g

House@Garden

|
>

Al Home Witk

ARRE NI ¥

Y s X

o

: < ]
P e
i) 1 e
o -
Aok 100as 4 e
e Wintpe Brphe 400

SO OWNER

-

BRIGHT S
AND B .

I'H BN
I\IlmA CULETURE






















ITS TIMETO

ESCAPE MALLORCA,
TANGIER, NATURE'S
VALLEY, PORTO, KAROO

TAKE A REST
IN STYLE WITH
ALL THE LATEST




[O§10)
5]
o}

i

DIOITALLY
ACTIVATED
SHOPPING
MERE / NOW



(®)
z
N
w
4
w
-

W
(2 4
-
7
W
-
&
2
<




IN STYLE WITH
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BEDROOM
UPDATES




IT’S TIME TO HOLIDAY ENTERTAINING | TAKE A REST DL
ESCAPE A SHAREABLE FAMILY IN STYLE WITH IHoseING.
MALLORCA, wene / wow
SPREAD & COLOURFUL | ALL THE LATEST | 0 ol
TANGIER, NATURE'S TABLE INSPIRATION
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GREAT IDEAS FOR

UPDATING KITCHENS,

BATHROOMS, OUTDOOR
AND MORE
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ZEITZ MOCCA / HERE / NOW.
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RAYLIN VAN ROOYEN

INTERIOR DESIGNER

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed
diam. Lorem ipsum dolor sit amet, consectetuer adipiscing elit,
sed ad diam nonummy nibh euismod tincidunt utit laoreet
dolore magna aliquam erat volutpat. Ut wisi enim ad minim
veniam, quis nostrud exerci tation ullamcorper suscipit lobortis
nisl ut aliquip ex ea commodo consequat. Lorem ipsum dolor
sit amet. Lorem ipsum dolor sit amet, consectetuer adipiscing
elit, sed ad diam nonummy nibh euismod tincidunt utit lacreet
dolore magna aliquam erat volutpat. Ut wisi enim ad minim
veniam, quis nostrud exerci tation ullamcorper suscipit lobortis
nisl ut aliquip ex ea commodo suscipit consequat.
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