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AGENDA

• Publishers Audience Measurement Co 

• 21st Century Audience Measurement - AMP 

• Timelines



NRS HAD BEGUN TO MEASURE ALL PLATFORMS



BUT NRS PADD HAD LIMITATIONS



JOINT INDUSTRY CURRENCY



AMP WILL BE THE HERO BRAND



AGENDA

• Publishers Audience Measurement Co 

• 21st Century Audience Measurement - AMP  

• Timelines



21ST CENTURY METHODOLOGY

5000 all-device  
digital panel

AMP survey  
35,000 probability sample  

in-home on tablet



AMP survey 
35,000 sample 

 in home interviews

HIGH QUALITY SAMPLE

35,000 
Face to face 
interviews



21ST CENTURY METHODOLOGY

AMP survey 
35,000 sample 

 in home interviews

AMP survey  
35,000 probability sample  

in-home on tablet

Digital panel 5000 
‘light’ tracker app

Fusion

Duplications

comScore 
(Respondent level  
data-file:  
fused PC & mobile 
panels) 



NRS VS AMP

NRS AMP

D E - D U P L I C AT E D  R & F  F O R  A L L  
P L AT F O R M S ⛔ ✅

S I N G L E  S O U R C E  D ATA  T O  
U N D E R S TA N D  H O W  A U D I E N C E S  

M O V E  B E T W E E N  P L AT F O R M S ⛔ ✅
I M P R O V E D  E S T I M AT E S  O F  B R A N D  

R E A C H  &  D U P L I C AT I O N ⛔ ✅
R E P O R T I N G  N E W S B R A N D  S E C T I O N S  

A C R O S S  P R I N T  A N D  D I G I TA L ⛔ ✅
A U D I E N C E  A C C U M U L AT I O N  O V E R  

T I M E  F O R  M A G S ⛔ ✅
F U T U R E - P R O O F E D  F O R  N E W  

P L AT F O R M S  &  D E V I C E S ⛔ ✅
P R I N T / P C / M O B I L E  B R A N D S 2 8 C . 9 0 +



AGENDA

• Publishers Audience Measurement Co 

• AMP - Audience Measurement for Publishers 

• Timelines



TIMELINES

Qtr. 1 
2016

Qtr. 2 
2016

Qtr. 3 
2016

Qtr. 4 
2016 

Qtr. 1 
2017

Qtr. 2 
2017

Qtr. 3 
2017

 August 2017: Launch of complete AMP print and digital dataset
(July ’16 - June ’17 data)

AMP fieldwork starts
Last  release of 100% NRS data 

(Jul ’15- June ’16 data)

Full pilot analyses:  25 April
Decision required:  27 May

New questionnaire piloted

Release of NRS/AMP blended print 
data  and

NRS PADD style fusion for digital 
estimates  audiences



WHAT WILL PAMCO DELIVER?

1. New methodology, with our very own digital panel at its heart, 
will provide improved measurement of overall brand reach 

2. PAMCo will deliver AMP audience data which can revolutionise the 
way published media is marketed, planned and traded 

3.  PAMCo will work tirelessly to market and sell the benefits of AMP 
to the market



QUESTIONS 


